NEWS CAMPAIGNS

Young's begins
Christmas pub
POP onslaught

Brewery Young'’s is beef-
ing up its trade promo-
tions, starting with a push
featuring its iconic ram
dressed in festive guises
and the strapline “The
perfect blend of hops,
barley and Christmas™.
The activity, through
The  Communications
Agency,strives to achieve
a more consistent brand
message by providing
compreBensive support
kits, including pump
crowners, table talkers
and promotional posters.
The activity builds on
Young'’s push around the
Rugby World Cup, which
positioned it as the pub
chain with atmosphere.
George Wright, mar-
keting  controller at
Young'’s, said:“By provid-
ing pub managers with
more In-venpi~
tional-
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Young's rolls out Christmas poster activity
Young & Co's Brewery is running a responsive
poster campaign to boost trade
in its pubs and bars over
Christmas. The Communications
Agency has created the push,
which features posters with the
straplines ‘Christmas crammed
with fun’ and ‘Party animal? _
Book your party here’, as well as a websity sy, -
where customers can book festive meals ¢ BIO c I{bu
parties. / li usr
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BLOCKRUSTE Dy

Blackbuster: Promotional stands

Blockbuster to
eye students in

TN Al

major offensive

Video and DVD rental com-
pany Blackbuster is embarking
on 8 student-focused cam-
paign to attract members and
Taise its profile,
Tha initiative, which has
lewised by The Commu-

eri” ions Agency, will see

1ofionial  staff attend

eh”ps ’or ﬂm her's Fairs at ever 40 uni-

sities across the UK to

-‘m mO a
S
spY 01 5_07,200_3 ylemadfwm toduce students to their

:al Blockbuster and the
ngée of films and computer
imes availabla.

d The campaign aims to
lion p, PAT- nerease membership, fre-
YIe quency of use and overall

spend by students in stores.

Students visiting promo-
tional stands will be able to
sign up for a Blockbuster Stu-
dent Bonus Card, with auto-
matic  entry into a
competition to win a Philips
DVD player if they use it in-
store before October 31. They
will also receive various
money-off vouchers and be
ahle to enter an SMS compe-
tition to win free rentals for a
year,

The company aims to
recruit 300 new members at
each avent and to explain the
breadth of its offering in terms
of rental and retail.

Blockbuster UK managing -

director Alex Sparks says:
“Targeting students is a natu-
ral fit for us. They also repre-
sent the future consumers and
influencers of in-home enter-
tainment in the UK.”

Robert Pravezer,
chlef axacutive of
Tha Commmications
Agency {TCA), Isa
Law graduate who

: fell into marketing by
chance, He started TCA with BA,
BT and Johnson & Johnson as his
first cllents, TCA has since
worked with some of the biggest
brands In varlous sectors.

Whoooeoo, Big, bold and dangerous
to know. Thisiswhatgraphologists
referto as ‘pasty’ writing, which
reflects a personalitywho really
knows how to enjoy life.
Consideringthewritingas a
whole, his ight-hand marginis pretty
even, which suggests heis a stickler
inrespectoftimingissues.
Thiswritingspreadsitself across

the page liketreacle unningdown a

wall. Here we have a largerthan- His (illegible) signature lounges

life persona, someone whois acrossthe entire page and Isfirmly

surrounding himselfwithinteresting  underlined. Note the little finishing

peopls, both atworkand socially, touch onhisunderine—he'sabitof
because (althoughhemaychoose  aposeur.

toappearto be alertand involved)
hefeels bored and frustrated with
medjorr+* m

The analysisis good, ifalithe harsh.
Robert'snotdangerous. He
consumeslife, He's a real live wire
who gains asmuch pleasura from
havingbrightpeople around himas
he doesfromthe job itseif. He's a
people person who demands high
standards, Poseur? No. Aproud,
punctial, perfectionist? Yes.

Diane Simpson FRSA,
afoundermemberof
| theBritishinstitute of
fl Graphologists, has
Y Ve 1 writien three books
bouthandwriting analysis. She has
devisedachartenabiing herto
analyse 18 key measurements of
handwriting. Amemberofthe
AppealCouncilofthe Psychiatry
ResearchTrust, Dianelsalsoan
acclaimed after-dinner speaker. Her

John Qellett, managingdirectorof  numberis 01244 390681 arvisit
The Communications Agency, says: www.mind-explorer.com
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